
Advantage Asheville 2010

Campaign Kick-off Announcement Strategy
1. No $ announcement.

a. Focus on approach to the campaign – Board, EDC, Investor approach

b. Naming opportunities

i. Discussions underway with several local businesses in regard to significant naming opportunities.

2. Public vs. Private approach

a. Working on private sector goal of 

.

b. Public sector will be approached after private sector to leverage their participation.

3. Highlight Visitors Center Naming Opportunity.

a. If commitment secured from Kasey.
